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PRESENTATION TOPICS

1. Review MPC Member Comments on Phase I 
Draft Existing Conditions Report

2. Review Status of Phase II Community 
Engagement Activities
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JENN’S MP TREE

• Phase I: trends and issues/information

• Phase II: vision and goals

• Phase III: strategies
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PHASE I: 
REVIEW EXISTING CONDITIONS REPORT
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1. MPC Meeting on July 26th – we will discuss MPC comments and requested revisions

2. By August 26th, we will submit a revised EC Report to post and seek public feedback including 
feedback of board, commissions, and members of the public

3. Public comments will be due on October 1st

EC REPORT REVIEW PROCESS
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EXISTING CONDITIONS REPORT 
MPC MEMBER COMMENTS OVERVIEW

• 8 MPC members submitted comments; additional 
members reviewed with no comments

• PED staff also submitted comments
• 304 comments (some duplicative)
• We merged into a single comment matrix and our 

team reviewed all comments
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• Clarification/definitions requested

• Some typos/stylistic suggestions

• More information/research including adding comparisons to 
other towns for select data

• Offering local knowledge/observations/corrections

• Substantive and philosophical questions/observations

TYPES OF COMMENTS
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• Nodal development 

• Green Streets

• Ecosystem Systems

• Living Infrastructure

ADD SOME KEY DEFINITIONS

Auto-oriented strip 
development

Walkable, multi-modal 
nodal development

Source: AARP, Transformations: Suburban Streets and Commercial Strips https://www.aarp.org/livable-communities/tool-kits-resources/info-2015/suburban-commerical-transformations.html. 

https://www.aarp.org/livable-communities/tool-kits-resources/info-2015/suburban-commerical-transformations.html
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• Nodal development 

• Green Streets

• Ecosystem Systems

• Living Infrastructure

ADD SOME KEY DEFINITIONS

Source: EPA, Green Streets Handbook, https://www.epa.gov/sites/default/files/2021-04/documents/green_streets_design_manual_feb_2021_web_res_small_508.pdf. 

https://www.epa.gov/sites/default/files/2021-04/documents/green_streets_design_manual_feb_2021_web_res_small_508.pdf


p :  6 1 7 - 2 2 1 - 4 0 0 3      w :   J M G O L D S O N . C O M

• Nodal development 

• Green Streets

• Ecosystem Services

• Living Infrastructure

ADD SOME KEY DEFINITIONS

Source: EPA, Green Streets Handbook, https://www.epa.gov/sites/default/files/2021-04/documents/green_streets_design_manual_feb_2021_web_res_small_508.pdf. 

Ecosystem Services are commonly defined as the 
many benefits people and other species obtain from 
natural resources. 

Living infrastructure is all the interconnected 
natural ecosystems within a municipality. This 
includes the rivers, forests, wetlands, meadows, 
soils, and the species of plants, animals, 
microorganisms and other biodiversity. 

https://www.epa.gov/sites/default/files/2021-04/documents/green_streets_design_manual_feb_2021_web_res_small_508.pdf
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• MOE – note small sample sizes and potential impact 
on analysis  

• Farmland of Unique importance  is primarily for 
Cranberry Bogs

• Include new zoning amendments from recent TM

• Clarify need for housing options including senior 
housing options

CLARIFICATIONS
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• Add comparison communities for key 
indicators

• Request participation from local 
businesses

• C.61 A – more clarification for 
instances when only on portion of 
property

• Comprehensive zoning review – a 
separate project (outside the scope of 
the Master Plan)

• Schools/education – not a separate 
chapter – it’s part of public facilities 
and services

ADDITIONAL RESEARCH REQUESTS



p :  6 1 7 - 2 2 1 - 4 0 0 3      w :   J M G O L D S O N . C O M

• Recommendations – the scope of this 
report is to document  existing conditions 
(not making recommendations yet)

• Emphasize Native American history more

• Acknowledge environmental impacts of 
artificial turf

• We call out cemeteries as open space – do 
people use the cemeteries for passive 
recreation?

SUBSTANTIVE COMMENTS 
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PHASE II
STATUS OF COMMUNITY ENGAGEMENT 
ACTIVITIES
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PHASE II SCHEDULE
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• Survey – 281 responses total

• Meeting in a Box – 3 meetings held as of July 26

• Crowdmap – 78 points/ideas

• Pop-up events – 5 so far (6 more already with volunteers)

STATUS OF ENGAGEMENT TO DATE
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PHASE II – Survey Responses

• Vast majority of responses are from people 35 or older (92%), while that age group makes up just 
about 57 percent of Medway residents.

• 70 percent of responses are from women.

• 95 percent of responses are from homeowners, while about 10 percent of Medway households are 
renter-occupied

• Less than 3 percent are not residents of Medway.

• About 94 percent of responses are from people who identify as White, while about 91 percent of 
Medway residents identify as White alone.

ENGAGEMENT DEMOGRAPHICS
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SURVEY OUTREACH

• See matrix - done by 
town staff (Susy and 
Sandy)

• Newspaper outreach 
(Sandy):
• Milford Daily News

• Country Gazette

• Millis/Medway monthly
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POP-UP EVENTS 
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OTHER IDEAS FOR OUTREACH

• Tax bill insert

• Distribute survey flyers at Choate

• Schools sending out survey link

• Interview on Medway Cable Access

• Medway Cable bulletin board

• Email town employees

• Others?
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• Sign-up for pop-up table at a community event – open dates:

• Wed , 7/28 (movie) – 2 slots

• Mon, 8/9 (concert) – 2 slots

• Wed, 8/11 (movie) – 2 slots

• Thurs, 8/19 (farmer’s market) – 1 slot

• Hold a Meeting-in-a-Box

• Spread the word on your own social media accounts about the survey and crowd mapping 
platform

NEXT STEPS AND HOW YOU CAN HELP



THANK YOU!

QUESTIONS?


